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Important Notice

IMPORTANTThe informationcontainedhereinis preliminaryand subjectto change without notice, its accuracyis not guaranteed,has not been independentlyverifiedand may not
containall materialinformationconcerningVingroupJoint Stock Company(the ® C o0 mp amditsgubsidiariefthe® G r o.Yqushduldnot relyuponit or useit to form the basisfor any
investmentdecisionor commitmentwhatsoever

None of the Company,its shareholdersor any of their respectiveaffiliates,directors, officers, employees,agents, advisersor any other person makesany representationor warranty
(expressor implied)or accepts any responsibilityor liabilityfor the accuracyor completenessof this presentationor any or all of the informationin this presentationor otherwisemade
availableltis not the intentionto provide,and you may not relyon these materialsas providing,a completeor comprehensiveanalysisof the financialor tradingpositionor prospectsof the

Group No part of this presentationshallform the basisof or be reliedupon in connectionwith any contract or commitmentwhatsoever Further,nothingin this presentationshould be

construedas constitutinglegal,business tax or financialadvice You shouldconductsuchindependentinvestigationsand analysisof the Groupas you deem necessaryor appropriatein

orderto makeanindependentdeterminatiorof the suitability meritsand consequencesf investmentin the Company

Thispresentatiorcontains® f o r-leckingd t a t e rifleesefoisvérd lookingstatementsinvolveknownand unknownrisksand uncertaintiesmanyof whicharebeyondtheCo mp a ny R
controland all of which are basedon ma n a g e marentbBisfsand expectationsabout future events Forward lookingstatementsare sometimesidentifiedby the use of forward
lookingterminologysuchas &b e | D@ x @ &&masyddyj 8 cd 03ud sdhbo, ©k & D)r Il @ikrdt, Breds e 5 ,Oati e@tdn,r @@ a&psrie dd cca rstdidms s uane s
Sposi toidame d @oi the negativetiereof, other variationsghereonor comparableterminology Theseforward lookingstatementsincludeall mattersthat are not historicaffacts.
Forward looking statementsare not guaranteesof future performance Theseforward looking statementsspeak only as at the date of this presentation,and none of the company, its
shareholderspr any of their respectiveaffiliates,directors,officers,employees,agents,advisersor any other personundertakesto update or reviseany forward lookingstatementsas a
resultof newinformationor to reflectfuture eventsor circumstances
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About Vingroup




Unique and Dominant, Comprehensive LMéork-Play Ecosystem

Vingroup businesses are categorized into
three pillars:

AIndustrials & Technology
A Real Estate & Services

A Social Enterprises

& &

Mobility,Sustainable Energy Real Estat®evelopmen® Smart City Solutions

VinFast cars and-enotorcycles designed and manufactured to internaticstahdards. #1 Real estate developer with leading market share and unrivalled landbank

A Established #1 position in Vietnam in all segments that we have products in a record A Market leading position wi#9% market share in higlend condominium segmer44%

time in midend condominiunsegment
A 14,700 carsand 30,400 electricscooters sold iniH2022 A 168 mn sgm of landbank, sufficient for ¢.30 years of development
AVF e34 became the firstlectricmodel to be named among the Top 10 bestling A Pioneeredthe smart city concept in Vietnam, and the first in SEA to implement

cars inVietnant? comprehensive smart city of this mega scale, providing an unrivalled experience to

residents
a Customers a
[
Education RetaiMall
Vinschool High-qualityK- 12 schookystem Vincom8ai-o ned shopping, entert
VinUniversity Universityand post graduate education retailmalls.
Vineroup

A Largest private education system\iietnant? Largest A#1 mall owner, operation in Vietnam with dominant market
A 39 Vinschool campuses under operatiorbin Ecosystem share

provincesmunicipalities, educating6,000 () in Vietnam [ A 83 retail malls inperation

students A 44 cities and provinces across Vietnam

Data Technology A1.75mn sgm in retail GFA

Healthcare Hospitality andEntertainment
Vinmec international hospitals antihics werganked among Top 1 or Top 2 on quality Vinpearl premium resorts and hotels, highd amusement parks and worldass golf
indicators that are set and assessed annually by the Ministry of Health courses.
A7 hospitals (2 JGhccredited hospitals) A#1 market share in-5tar segment
A 3international clinics A 15,400 operational hotels and beaatfilarooms

Source: Companylata asat 30 June 2022 unless otherwise stated. (#) ranking based on market st{aje/AMA, TC Moto¥/inFast(2) Based on total number of kindergarten to high school students in selected private and international schools in Hanoi anduthéRi1 9



The Largest Conglomerate in Vietnam,
Asi aRs Next Tiger Ec

1.5% Nationwide operations

of nominalGDRY inall provincesand municipalities

contributed by consolidated revenue of
Vingroup companies ia021

US$24.4bn 44,600 employees

combined marketap@ Largest private Vietnamese corporamployef®

11.9% Wor | dRs top
of VNIndex® public companie$

VinFastmanufacturing compleXDinh VuCat HaiHaiPhong, Vietnam

Source:HOSE Website aat 29 July 2022, Company InformatiolSDVND exchange rate 88,260. (1) Contributed by consolidated revenue from Vingroup companigd2t; (2)IncludedVingroup (VIC), Vinhomes (VHBEId VincomRetail (VRE); (3)larket Capitalization of VN Index
(US$206.1bn) (4) As at 30 June 2022 (B)ne of the five Vietnamese enterprises to be named on therbistked1,650 perForbes Global 2000 aat 31 December 2021



Track Record of Developing New Businesses Into Market Leaders

Total Assets (US$bi®) US$5.5bnraised through equity

transactions in the last 4 yeés

v/

A 1993 a&Technocom was set up v VINUNIVERSITY
A 2000 s&Technocom Vingroup returned to Vietnam Sector Core Businesses Position
A 2001a&Vinpearl Launch
A 2002 a&Vincom Launch Industrials Mobility, Battery & Automotive @)
A 2003 &t Vinpearl Hospitality Development (Resort Nha Trang) & Technology Components
A 2004 &ist Vincom Center (Ba Trieu) 220
A 2006 &t VinpearlLand (Nha Trang) ‘
Real Estate Development o @
18.2 18.5 SmartCity, Smarthomes & loT
Real Estat: .
R orviay Retail Mall ﬂ» ©
{ .
£ VINHOMES Hospitality o ®
VINPEARL 8.6 & Entertainment
7.4
VINCOM RETAIL Healthcare o @
— 33 3.3 3.8 Social
17 2.5 Enterprises
0.9 ‘ Education a ®
0.1 03

1993 // 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 30-Jun-22

USD22.0bnin total assetsq;220x increase since 2007)

Source: Financial information as3&tJune 2022,unless otherwise stated (1) Including eqdibked transactions (2) Total assets from 2007 to 2013 based on VAS financial¥NIS8xchange rate of 23,160. Numbers FBf2014 1H202are preforma, excluding retail and agriculture
segments as we divested these in 2019 (3) Based on market share in the respective segmentssefiAn@nd BSUV, according t&/ AMA and company information1t2022. (4) Based on cumulative units sold in 2@®2821 across all segments in the residential markets of HCMC
and Hanoi, only includes retail sal es, according t o ol@RREMC, andGFaA of alldritkn&nesbopdng @adlls in Hamo) andBHL R @ ab at dume 2019.{6) BaseR sn nendben bf roestrihotels artd eesotts inGHe A
cities that Vinpearl Rs brands are present by Vi et n akedamang Top inor §op 2 onquality indieatora that ard skt ard tissedsed annuallyubly the Mintstty ®f. Hea(th7 (8) Be¥smdmiretenékindemartpni tat hagh sshoa
students in selected private and international schools in Hanoi and HCMC in June 2019.



STAGE 3

Enablers

A Datarich customer platform

A Strategic partnership
with industry leaders

AWorldclass R&D team

STAGE

1 Delivered core offerings with
market leadership

VINHOMES

A

Catalysts

AlLarge addressable markets
AHigh rate of technology adoption
A Attractive demographics

A Geopolitical advantage

Real Estate
Development

Retail Mall

VINCOM RETAIL

Riding on an Exciting Digital Journey to Transform Experience on Unprecedented Scal

5

Strategies

ABestin-class and smart products
ADisrupt traditional industries with new technologies
ATechnologydriven innovative consumer platforms

AData analytics to enhance customer understanding
and improve offerings

Almprove operational efficiency

Mobility {  Healthcare

VINMEC

Hospitality and (M|} Education
Entertainment VINSCHOOL



Corporate Structure

Vinerour

INDUSTRIALS & e REAL ESTATE D@ SOCIAL
TECHNOLOGW wil ) & SERVICES ENTERPRISES
US$11.2brtH) g-”' "-g’
X | H F V Healthcare and
51.5% ¥ Mobility 69.3%  V/INHOMES Real Estate Development 75.0%-100.0% VINMEC vixscriooL vmumversty  Education
-
Battery Cell Technology % Retai >,
51.0%  vinES  Development and Manufacturing ~ 80-3% [ VINCOMRETAIL € il el HO00% owies VinBus?
P e
- Hospitality and
100.0%  vINPEARL Entertainment

Entities listed on HOSE

Note: All shareholding percentages presented are based onn g r effectpréristerest as &0 June 2022 (1) Indicates market capitalization of the listed entity 28 aaily 2022 USDVND exchange rate of 23,260 (2) Other cor
segment include VinAYinBigDataVinBrainVinHMSand VIinCSS, in which Vingroup holds effective interests of 64.06%00%. (3) VinBusoperates entirely under a néor- profit model, in order to contribute to building a civilized and modern public transpocingeeir and noise
pollution for Vietnam's major cities
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1. Favorable Macr&conomics In Vietham and Across All
Consumer Industries

VINPEARL
|1

| ’ F

‘ . .mn

s w
"R |

==-4
P

oz

. e
~ »
‘.-:’.\.; .

5 PR~ = d
\? e |
,--:ii'!."\_t'-

| ol "' .
| (M
Il ‘~Jﬁ‘ {11 n |
Wl [
."‘ N . A

K y .
' H ) \ .~
= | - | ) . : ’ Y -
. —— b " -

7



O
Strong Macro Tailwinds

Fastest Growing Economy Fastest Growing Middiéncome

in Southeast Asia Segment in SEA
Real GDP growtB022E -2024E Middle income populatidh growth

CAGR (%) 2021A-2026E CAGR (%)
13.0%

7.1%

Singapore
Thailand
Malaysia

Indonesia
Vietnam
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Philippines

Source: Euromonitor, Oxford Economics, EIU, CEIC, Bain, Temasek, Google. Information published in Feb 2022

One of the Highest Private

Consumption in Southeast Asia
Private consumption as % of GDP in

2021

o
e
s}
Qo
IS
[
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Thailand

Indonesia

Malaysia

Vietnam

74.3%

Philippines

Strongest Internet Economy
Growth in SEA

Internet economy GMV growth
CAGR 20212025E (%)

Vi etnamRs internet
economy is expected

to reachUS$57bn in

2025E from US$21bn 29.0%

in 2021E

Malaysia
Singapore
Thailand
Indonesia
Philippines
Vietham

Note: Exchange rates are based on historical exchange rates in respective years as provided by EIU. (1) Middle incoomlptipathtis households with disposable income of more than US$10,000 per annum.
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Robust Growth Expected f@ar Ownershipn Vietham andVsGlobally

1. Significantly Low Car Penetration 3. VinFastEVs positioned to penetrate both international EV and ICE
2021 car ownership per 1,000 people segments with our product offering

14.8
> North America (US & Canada)
472.0 23X
I VinFastarget markets (2026EY
3.9x 4.0x
1.3x 21X 126.0 128.0
68.1
32.0 42.2 3X
— ) EV market size (2026EY)
Vietnam Philippines Indonesia Thailand Singapore Malaysia ‘jl EV market size (20229 1x
Number of times the car ownership in Vietham
2. Leading To Substantial Growth In The Passenger Car Market Europe .
Vietnamese car market projection (9000 7 year) VinFastarget markets (2026E)
o e »
2021 -2025E CACR B2
....................................................... . o | o
................ o 500 _ ) EV market size (2026
: ' j : 1x
2049 ~# EV market size (2022F)
Potential 29.5mm vehicles
TAM sizé? $1,073bn value
2021A 2022E 2023E 2024E 2025E

Source: EIU, World Bank, International Organization of Motor Vehicle Manufacturers.(1) Market size analysis basedsegmehts|€, D and E; (2) 2026E market siz&/omiFast'saddressable segments in phase 1 and phase 2 countries



Consumer Spending to Grow Acrogs n g r Key @ohsamer Segments

Healthcare- Increasing Household
Healthcare Expenditufgom Aging

Population And Rising Disposable Income
Household Healthcare Expenditutd§Dbn

------------ --m---u------- --m---m---m.-----...----.. ---m....‘...................'
. 1
..................
. 13 3
7

Source IMF, International Financial Statistics, General Statistics Office of Vietnam,

Education Increasing Household
Education SpendingsMore Families Can

Afford Quality Education
Household Education Expenditutd{Dbn

2021A 2022E 2023E 2024E 2025E 2026E

Oxford Economics, World Bank

Tourism- Domestic And International
Number ofTripsincreasing aA Rapid

Pace
Number oftrips (mm)

/ ....‘................
...m....‘.
..........--....
‘.....‘.....‘..

.......--....---.

.....‘......‘.... 5

R 3 4
'

6 I -

2021A 2022E 2023E 2024E 2025E 2026E

W International tourists Domestic tourists

14



Experiencing Favorable Geopolitical Shifts

ABeneficiary of global supply chain disruption
due to geopolitical shifts

ASupportive government policies and robust
infrastructure investment

AStrategic geographical advantage supports
global distribution

ACompetitive advantages in land supply, labor
costs and human capital

Increasing migration and expansion of global
leaders into Vietham

OLYMPUS Canon
(inteD) TP @ AN
TOYOTA i
@
FOXConn
Henwhs @, [
Yy, 2
g, SHARP N
Schindler

mazDa

Source: ADB, Statista, Oxford Economics.

Substantial total investment as % of GDP

(2021 Actual)

20

MY

20

PH

23

SGN

25

TH

31

VN

31

Stable FDI flow
Registered FDISDbn)

12.6

2016 2017 2018 2019 2020 2021

15



2. Unparalleled Execution Capabilities
In New Business Sectors
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Our Track Record of Making the Impossible(s) Poss®BleemiumAuto Manufacturer Focused

on Launching EVs into the Global Market

PHASE 1 PHASE 2 PHASE 3
Foundation (20122019) Acceleration (2020:e2021) Go GlobalZ022+)
Establishment of Manufacturing & Commercial Domesticmarket Global EV Rollout
Infrastructure Smarttech andElectrification
TIMELINE 2018 2019 2020 2021 2022+
. VF 8 VF 6 VF7
& (D-segment) (B-segment) (C-segment)
EV g VF9 ~ Futuresedan - Other future
(& segment) o models/
derivatives
EV (A-segment)
PORTFOLIO
smooces gh @ @k ababah sk b s
Klara Impes Ludo Theon Feliz  KlaraA2 Tempest Vento New e motorcycle models
VinBus U.S./EU ébuses
s a CESSATION OF ICE PRODUCTION TO BECOME PURE EV MANUFACTURER B
ICE END OF 2022
PORTEOLIO ' President V8

Lux SA2.0

Note: EV= Electric Vehicle. ICE = Internal Combu&rmine. VF 5YF 6 VF 7are expected to launch 8023
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World Class Automated Manufacturing Facilitiesvteet Fast Growing Smag\Vs Demand

The most modern factory in Vietnam and the newest, biggest automated Built with advancetechnology, automation partneendestablished

manufacturing facility in ASEAN strong partnerships with industry leaders and-iesuppliers

300,000 12 months 348 hectares gm & LEAR

cars /annumt construction time total area A RDR . - —
KUKA FAIDED SIEMENS DURR

Fully operational and highly automated

>95% >90% >1,250
Automated Automated Robots
paint shop press shop

Note: 1. Maximum production capacity accounting for additional shifts



9 .
Development Capabilities Underpinned by Shared
Expertise of Vingroup and Global Partners

InnovationDriven, TechnoloyCentricCoupl ed wit h Key Advant
for Lifed Platform

Leveragecompetitive
advantage of
partners

NVIDIA.

Vingroup
Technology Ecosystem

[T

>900
engineers

Enjoy greater margin > 660 R&D

. professionals
benefit andeconomy:
. (<

of-scaleuplift O)4 v :ﬁﬁ
~US$6.5Bn VINFAST Leading
Invested to In-house development

Date® Capabilities capabilities
Production %
eff|CIency VInNBRAIN Control Over IP for

core technology

" VINBIGDATA

®

Gotion

Allow VinFast to focus on
in-house developmenbf
critical components

Pansund

SAMSUNG SDI

Power-train and battery

Note: (1)Capital injected by Vingroup into VinFasea80 June 2022






Dominant Integrated Real Estate Developer, Owner and Operator

Unrivallednatioowi de | and bank t o s u puptainatilitcduples gith wlbdivdtsifisdcogeragewfirelal esdate d

segments across Vietnam

X RESIDENTIAL, OFFICE
VINHOMES  AND INDUSTRIAL

«
VINCOM RETAIL RETAIL MALLS

TOTAL LANDBANK

168 mn =,

RESIDENTIAL & OFFICES

130mn e

INDUSTRIAL REAL ESTATE

38 mn =2,

83 Malls under
operation

~1. 75mMm f&is

44 out of 63

Cities and provinces covered in Vietnam

X {

VINPEARL

HOSPITALITY AND
ENTERTAINMENT

15 400 Total rooms in hotels
3 and beach villas

1 7 Key tourist destinations
across Vietnam

4 Projects under
operatiort)

Source: CBRE. Company information, unless otherwise stated (1) Including four Vinpearl Golf couxéasydmaersamusement parks, one Safari, one entertainment and education complex for children and two F&B and ancillary entertaicmardaer

21



VinhomeszThe Leading Residential Platform

Vi nhomes R -$Souvepdev/aliecChainEn d

1 Access to industrial park land bank through Vingroup

Land
and VinFast

Acquisition

Master Planning| 1 Experience in master planning for integrated projects

and Design such as Hanoi, H&hong Quang Ninh, Ho Chi Minh
City (CanGig andPhuQuoc
1 Synergy withVinFasteeecosystem of industrial and

Infrastructure
and Ecosystem

smart device manufacturing, suppliers and importers

Construction 1 End-to-end construction management capability to

and QC ensure rapid execution and quality control
1 Ability to control costs and deadlines
Identify Anchor | g Ability to identify key anchor tenants based on
Tenants experience and wdepth understanding across verticals

Source: Company informatio(iL) Sociahousing

22

Additional Pillar &finhomekR Medi um Ter m Strategy

Increase Recurring Revenue and Provide More Avenues for Capital Recycling
Diversification Across the 3 Segments

AN
O i

ResidentialVinhomesand Happy Home@)

Serviced Apartment Office Leasing

Industrial Real Estate
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Property Development Modahd Payment Schedule Built on Favorable Regulatory
Framework for an EfficieBelf FundingBusiness Model

2 &2.5years
A
[ Condo: 6 months Condo: 6ae10 months Condo: 1216 months )
Villa: 12 months Villa: 228 months Villa: 9210 months

Handover to
Buyers

Construction &
Fitting Out

Master Planning
& Design

Site Selection Land Clearance Foundation

A Government is responsible for
site clearancé?

In-principle investment approval
Project master plan

Collection of cash based on the construction progress
<+—— (totaling up to 70% of purchase price for Vietnamese—
developers; up to 50% for foreign developers)

A Receive land allocation to

Environmental assessment ) ;
begin construction

o Do Do Do

Project design

' Pre Sales: Effective Management of Default Risk
A Majority of units are preold immediately after land clearance has
completed and project construction has broken ground
A Presale customers required to pay acefundable deposits of at lea30%
of total purchase price
A In 2020,89% of Vinhomes customers paitD%or higher of total contract
price to secure discount

A 95% of purchase price must be paid before being issued the Ie{hd
. use right certificateL(URQ ]
i\\A Full payment will be collected thereafter

Payment of estimated land usé
and rental fe@

Source: Company Information, CBRE
(2) In order to expedite the land clearance process, Vingroup typically pays estimated land use and rental fees in advhad@paedment uses such advanced payments for land owners resettlement compensations
2) While the Government is in charge of site clearance, Vingroup takes an active and coordinated role in terms of idedtifgimghlolders, education and, in some cases, purchasing land rights



Vincom Retadel' he Largest & Fastest Growing
Retall Properties Developer & Operatovigtnam

Outstanding Indicators

\(7'3; .
VINCOM RET

o
o

Vietnam

44

Provinces/cities

Mallsunder operation

RetailGFA

Residents in Vinhomes
projects where Vincom
malls are located
provide a natural
catchment thaensures
footfall for malls

Northern Vietnam
(except Hanoiel9

16 Vincom Plazas
A 3 Vincom+

entral Vietnara220
13 Vincom Plazas
A 7 Vincom+

Southern Vietham
(except HCMC»19

17 Vincom Plazas
A 2 Vincom+

Hanoi ael2
5 Vincom Centers
4 Vincom Mega Malls
3 Vincom Plazas

HCMC &l13
2 Vincom Center
1 Vincom Mega Mall
7 Vincom Plazas
3 Vincom+

24
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Vinpearkelhe Leading Integrated Hospitality and Entertainnkatform with Hospitality
L oc

Portfolil o at

Vi

Integrated Lodging and Entertainment Portfolio of 5+ Star Brands

Affluent/ Silver Business

. Famil
Hair Travelers y
- e*:s:j
Vinpearlluxury  Sheraton &) A\arrioft.
5+ Stars
FOUR ¢ POINTS AUTOGRAPH
""""""" COLLECTION’
HOTELS
4
VINPEARL
5 Stars MELIA VINPEARL
VINPEARL
o Vinpearl Discovery
Others ( )w $
~ GRANDVY ORLD ﬁ;}jﬁ
VinpearlGolf

Group of
Families/Friends/
Mass

Vinpeard Concolel

“‘“—a‘i“ J’ff/' P

Lty ) Quoc

.?%‘ﬁ‘- UnitedCenter

et namRs

Mo st

DANANG & QUANG NAM

Rooms 2,625

Facilities 5

Brands Vinpearl Luxury

present Vinpearl Resorts
VinpeariCondotel
Marriott
MeliaVinpearl

NHA TRANG

Rooms 6,130

Facilities 112

Brands Vinpearl Luxury

present VinpearlResorts
VinpearlDiscovery
VinpeariCondotel
Sheraton Hotels &esorts
MeliaVinpearl

PHU QUOC

Rooms 3,470

Facilites 7@

Brands VinpearlResorts

present Vinpearl Discovery

Sheraton Hotels &esorts

1 d Partnership with Marriott

PHU QUOC
[ N ]

Partnership witMelia

Coveted

Lang Son
®

uang Ninh
.Q g

@ HaiPhong

Ha Nam

Thanh Hoa

CuaHoi

HaTinh

QuangBinh

Hue
DANANG

@
Hoi An @

NHA TRANG

TayNinh

G HCMC

Can Tho

¥

Source: Companynformation. (1The number of total current projects includes fginpearlGolf courses, fouvinWondersamusement parkspne Safari, one entertainment and education complex for chilghidriwo F&B and ancillary entertainment seraas. (2)nclude

entertainment facilities, F&B and convention centers

Paracelslands

Spratly Island:s

g Vinpearl manages



ith Markgt Leadershlp

b

k':l-\ laly

s sl



27

Leveraging Data Analytics for Deep Behavioral Understanding and Continual Improven

of Platform Offerings

Vineroup
Customer
VINPEARL Touchpoints
X
\( l\J M l(
VINHOMES

Source: Company information

" VINBRAIN

ZEVINAI " VINBIGDATA
Data
Analytics

Superior ecosystem experience based on unified
customer profiles

Introduce New
Offerings

Industrial Tech ® ® Others

Dr.AidM

" VINBRAIN

Consumer Tech & Fintech

Personalized Services
& Products
o

Smart Solutions

Product
Enhancements &

Solutions
¢ Lifestyle and

Convenience

Connectivity
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Proven Track Record of Developing Viethamese Brands of Scale

Source: Company information

A \’A/R
= i

Most Loved and Respected Brands Best Designs
Vietnam Repor2021 International Property Awards
0 Top 5 Largest Enterprises Vietnam 0 TheMost IntelligenDistrictadBconDigie Award$2021)&Techno Park
0 Thelargest Nonstate-owned Enterprise in Vietnam Tower, Vinhome©cean Park
INTAGE Vietnar2021 0 BestRetail Developmer#Asia Pacific (2019%€eVincom Center
- ) Landmark 81
0 Top 100 Vietnam Best Places\ork 0 Best International Retail Development (20&®)jncom Center
Iv=orbes 2021 Landmark 81
0 Top.lo coolest car at CES 202.2 (VF 5, YF 6, VF 7) 0 World's Best Property (2018Vinhomes Riverside
International Conference on Machine Learning 2021 Asia Pacific Property Awards

0 23 Leading technology companies ReurlPVinAl) o Mixed Use Development and Sustainable Residential Development
ASEANNCAP 2020 (2021)@Vinhomes Smart City

0 Excellent award for new manufacturer safety commitment o Best MixedUsed Development (201%8Vinhomes OcearPark

Asia
Contribution to a Sustainable Most Successful Transactions
Economy 3 FinanceAsia
GlobaBanking & FinancReview The Asset AAA Y

0 Best Corporate Governance Company Vietnam 2020 5 Best Vietnam Transaction (2020)

0 Best Vietham IPO (2018), Best M&A (2018), Best Syndicated Loan (2018),

TRiage T

0 Best Investor Relations Company Vietn2db21

Forbes Best IssueeeCorporate (Southeast Asa&?018)

6 Global 2000 (20192021) . N )

& AsiaRs 200 Best Over A Billion (2019) 6 BestEquity Linked Deal Mietnam (2021)

Forbes Vietnam Finance Asia

0 Top 50 Listed Companies (2019) 0 Best Frontier Market Transaction (2020)

Nikkei Asia 300 (20122022) 0 IPO of the Year (2018), Best Vietnam Deal (2018), Private Equity Ded) (2017
0 Top 300 Largest and Fastest Growing Businesses in Asia & Finance Asia (2021) Best Real Estagsl
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9 .
Superior Brand Equity Fosters Consumer Trust and Lower Customer Acquisition Costs

Vinrbrands being a household name across sectorss3

7 Vi — Vinhomese ~ \n ~
(] Vingroup ™~ Vincom Retail (J VinFast (/  Vinpearl
. / \
nielsen Forbes ey
Y .
*® & & & & & * \‘,
VF5,VF6,VF7 tripadvisor
Top 2 local brand Top 10 Brand The10 Coolest Cars From Best of the Best
Nielsen 2020 Forbes Vietnam 2020 CES 2022 Choice Award 2021
3serves as a | aunch pad for new products to gain i mr
Close tas.5millionsubscribers and members on YouTube and Facebook fan groups respectively Pre order volume
2 YouTube FACEBOOK 4,000

R ) VF e34 preorders within 12 hours
MéXe TipcarTV XiEZng
264,000 375,000 XE 332,000 24.000
subscribers subscribers subscribers 62 1.4mn VF8 & VF 9pre-orders withim8 hours

’ Dedicated Members
Autodaily.vn /}7 AutobikesVietnar XE HAY fan groups
m 677,000 256,000 i 2.2mn Electric vehicles full fledebut at CES 2022

subscribers Aut™Bikes subscribers subscribers

~10mn

Source: Company information as at 29 J2G22 Global audience reached
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Prudent Financial Policies and Strong Financial Position

Liquidity
management

Staggered debt
maturity

Risk
management

Prudent and
flexible dividend

policy

AMinimum cash balance of US$700m or above to avoid liquidity risk

AOnly Vietnamese issuer with access to multiple sources of capital, including domestic and international banks, domestitkképas well as
international private and public capiahrkets

AAs at 30 June 2022, Vingroup has secured shtetm bank credit line of USD2bn, providing ample liquidity support

AWell staggered debt maturity profile with preference towards longer dated tenors

ABalanced mix of USD and VND denominated borrowings

ARegular risk management reviews and discussion with senior management before major refinancing exercise or new product launch

AEstablished a prudent investment mechanism, taking into consideration of compatibility with corporate strategy, invdsimamisimess synergy,
with approval from the Board and Investment Committee

APrudent and flexible dividend policy subjecVto n g r growth flans, investment requirements and relevant financial covenants

AVingroup has not paid cash dividend since 2015. We do not expect to pay significant cash dividends in the near termggbveth @nd investment
plans



Global Reputation and Good Execution Helped Attract Tigp International Investors

Sovereign Wealth Funds

; fcic TEMASEK

Strategic Partners & Joint Ventures

Sl?l; () Hanwha @ LG Chem

Private Equity
KKR WaArBURGPINCUS

Other investors/ capital

[ERN EULER HERMES CGIF

Private
Markets

Banking Public
Partners Markets
Vineroup

Internal
Cash flow
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Equity Capital Markets
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Vineroup YINHOMES  viNCOM RETAIL  YINMEC

Convertible / Exchangeable Bond Markets

VINGRDUP VINPEARL

International Debt Capital Markets

WINFAST

Domestic Debt Capital Markets
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Supportfrom Leading International Financial
Institutions foVinFast'dnternational

Expansions

Exchangeable Bond Vingroup successfully issued USD 625mn of bonds that
include an option to exchange into VinFast shares following an

6 2 5 international listing to reputable international sovereign wealth

uUSDMN funds and private equity firms

FrameworkAgreements  In July, VinFast signed financing framework with Credit Suisse
(Singapore) Ltd. and Citigroup Global Markets Inc. to raise at

4 . O least USD 4bn to develop an electric vehicle factory in North

usDbn Carolina and financ¥ i n F husinegssctivities in the US

Incentive Package VinFast was granted an incentive package of USD 1.2bn from
the State of North Carolina for its electric vehicle factory

1 ; 2 development in the state

I 4 : ot by
: 1] & ki 4 A o
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Visionary Managementii Proven Track Record

Board of Directors

A
Ms. Pham Thuy Hang

Vice Chairwomaiof the Board

Mr.AdilAhmad

Independent Board Member

Senior Management

Ms. Thai Thi Thanh Hai

Mr. Pham Nhat Vuong

Chairman of the Board of Directors

AHolds a Bachelors Degree in Geological Economic Engineering, graduated from Moscow Geology University in Russia

AlLong track record as an entrepreneur both in and out of Vietnam, founded Technocom Limited Company in Ukraine, whido WesttsoBLA. in 2010
AEstablished Vinpearl in 2001 and Vincom in 2002
AFounder and largest single shareholder in Vingroup
ARecognized as VietnamRs first billionaire by Fo gheseretwidaig\bemamsimcetheén012), and retained the

Ms. Pham Thu Huong

Vice Chairwomaiof the Board

Mr.Michael Chideawuk

Independent Board Member

Mr. Nguyen Viet Quang

Vice Chairman of the Board cum CEO

Mr.Ronaldo DylLiaccolbasco
Independent Board Member

Ms. Le Thi Thu Thuy Ms. Le Mai Lan

Avingroup Vice Chairwoman
A28+ yrs experience
A8+ yrs with Vingroup

Mr. Nguyen Viet Quang

ACEO
A26+ yrs experience
A12+ yrs with Vingroup

Ms. Mai Huong Noi

ADy CEO
A31+ yrs experience
A16+ yrs with Vingroup

AvVingroup ViceChairwoman
A26+ yrs experience
A4+ yrs with Vingroup

Mr. Pham Van Khuong

ADy CEO
A39+ yrs experience
A20+ yrs with Vingroup

AvVingroup ViceChairwoman
A24+ yrs experience
A8+ yrs with Vingroup

Ms. Duong Thi Hoan

ADy CEO
A23+yrs experience
A15+ yrs with Vingroup

Management has an average 28+ years of experience
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Ms. Nguyen Dieu Linh

Vice Chairwomaiof the Board

Mr.Yoo Ji Han

Board Member

Mr.LeKhac Hiep

AVingroup ViceChairman
A29+ yrs experience
A17+ yrs with Vingroup

Ms. Anne Pham

Acio
A17+ yrs experience
A9+ yrs with Vingroup



